
Key Brand Experience:

Adidas
Cartier
 Michael Kors 
Marc Jacobs
Calvin Klein 
Chopard
British Fashion Council
H&M 
Marks & Spencer
Office
Moët & Chandon
Tiffany & Co.
Hennessy
Diageo
Chivas 
Samsung 
Philips 
Braun
Huawei 
Disney
The Coca-Cola Company 
The United Nations 
Booking.com
Master Card
Method
Ecover
Unilever
Procter & Gamble
Johnson & Johnson 
Pfizer

Education:

Ravensbourne  
BA(Hons) Graphic Design  
2004 - 2007

Suffolk College
ND Media Studies 
2001 - 2003

Summerhill School
GCSE  
1989 - 2001

Contact:

+44 (0)7973 938 301
42 Credon Road, London E13 9BJ

nathanclutterbuck@gmail.com
www.nathanclutterbuck.com

Key Skills:

- Graphic Design 
- Art Direction
- Brand Ideation and Design
- Identity Design & Development
- Brand Strategy & Consultancy
- Campaign Concept
- Design for Digital/Social
- ECRM
- Web Design (UI/UX)
- Print & Publication Design
- Moving Image Direction/Storyboarding
- Moving Image Editing
- Animation Direction/Storyboarding
- Experiential & Large Format Print Design 
- Wayfinding & Exhibition Design
- Composition/Soundscape/Music Design
- Copy/Script/Narrative Writing
- Audio Design for Radio
- Audio Editing
- Event Production/Design

Software Skills:

- Adobe Illustrator (advanced)
- Adobe InDesign (advanced)
- Adobe Photoshop (advanced)
- Premier Pro (basic)
- After Affects (basic)
- MS Office (advanced)
- CMS (Wordpress/Pimcore)

Additional Skills:

- Showcalling
- Backstage Management
- Full Driving Licence

Employment:

Buttercluck
Founder
2010 - On going

Inca Productions
Head of Creative 
January 2020 - August 2020

Ketchum Publicity
Head of Design
April 2016 - October 2018

Lexis Communications
Senior Designer
March 2014 - March 2016

Nota Bene Publishing
Senior Designer   
September 2008 - November 2010

Motif Magazine
Creative Director   
October 2009 - October 2011

Dazed and Confused
Design Assistant  
July 2006 - August 2006

Nathan
Clutterbuck



Re-brand the business to reflect the modern nature 
of their ‘Anchor’ based name. The ‘a’ monogram has 
been carved to create an anchor symbol, without this 
Cloud access company being seen as nautical.

+ Creative Direction
+ Brand
+ Identity
+ Digital Campaign for Social
+ Internal Comms

Ancoris 
Brand and Identity



Global social media campaign for the launch of the 
Mate 5G, Watch GT and Freebuds. The brief was to 
deliver a fresh, energising, themed flat-lay series and 
moving image campaign.

+ Art Direction
+ Shoot Production
+ Digital Campaign for Social
+ Moving Image

Huawei  
Social Media Campaign



Turn The Goodtime Hotel into an immersive Miami 
poolside experience. Pharrell opened his doors to 
Burberry. The brief, create an exuberant poolside 
experience branded with Burberry campaign colours.

+ Print Design
+ Event Collateral 
+ Event Design Consulting

Burberry 
Goodtime Hotel Activation



Create a classic brand with a modern twist. The ‘bd’ 
monogram creates depth and texture and modern 
bright colours give products and campaigns a  
modern twist delivering stand-out impact.

+ Art Direction
+ Brand
+ Identity 
+ Digital Campaign for Social
+ Print Design

The Brompton Deli 
Brand and Identity



+ Art Direction 
+ Brand
+ Identity
+ Digital Campaign for Social
+ Web Design

Shine  
Brand and Identity

Brand re-focus for Shine, which needed reinvigorating as 
a modern, dynamic brand that contained a multi-angle 
approach. The central pillars of this brand are to inspire 
and perceive potential from multiple perspectives. 



A huge suite of print collateral designed and delivered 
under the careful guide of Disney and event company 
OBO. This project was undertaken in collaboration  
with Stuart Nunn and OBO London.

+ Large Scale Print Design
+ Event Collateral

Strange World 
Premiere



Complete brand modernisation, refined to a minimalist, 
professional tech brand both employees and investors 
can be proud of. The whole architecture of the brand 
was re-developed to surprise and engage users.

+ Art Direction
+ Brand
+ Identity
+ Digital Campaign for Social
+ Print Design
+ Internal Comms
+ Exhibition Design

Cloudreach 
Brand and Identity Refocus



Create a classical backdrop for the show made up 
from sketches and doodles from the designers partner. 
The challenge here was to allow the clothes to speak, 
without being saturated by the set design. 

+ Print Design
+ Event Collateral 
+ Event Design Consulting

Jasper Conran 
Showscape



Curiosity campaign designed to drive people to an online 
resource/alternative to social media. Driven by ordinary 
interactions, consumers are prompted to photograph 
‘curiosities’, and in doing so trigger QR codes hidden within 
designed textures and shapes leading them to the site.

+ Campaign Concept
+ Graphic Design

Bottega Veneta 
Guerrilla Campaign



Redefine the expectations of the Jazz industry with a 
stripped back aesthetic which reflected both the music and 
artist in an honest and non-conformist way. 
As It Is, Album cover - Man of Moderation, Single cover.

+ Art Direction
+ Styling
+ Image Retouching
+ Digital Campaign for Social
+ Print Design
+ Campaign Photography

Polly Gibbons
As It Is & Man of Moderation



Create an in-car experience for guests to enjoy in  
their private car during the journey to an opulent 
event in the Painted Hall at the Royal Greenwich 
Maritime Collage, of which the App is based upon. 

+ App Design
+ Event Collateral

Cartier 
Entertainment App



Campaign photography for Vogue Australia, including 
digital roll-out across social media and ECRM. A multi-
post campaign around poetry. Photography: Lisa Brown, 
in collaboration with Thunderclap.

+ Art Direction
+ Graphic Design
+ Shoot Production
+ Image Retouching
+ Digital Campaign for Social

Diviners  
The Golden Hour



After a recent re-brand, Farfetch were in need of  
a house style for illustration. This short animation 
delivered narrative and character through a balance  
of third-party brands and the company’s new identity.

+ Art Direction
+ Character Design
+ Illustration
+ Animation

Farfetch  
Illustrated Animation



Comprehensive retro print project; the event was 
designed to encapsulate the original era of the Superstar, 
enveloping 70’s design in modern colours and materials. 
Design in collaboration with Broadwick Agency - London.

+ Event Collateral
+ Digital Campaign for Social 
+ Print Design

adidas
Superstar London 



A demanding print brief with tight turn around time and 
complicate stakeholder involvement. This comprehensive 
curation of brand assets was delivered by OBO London. This 
project was undertaken in collaboration with Stuart Nunn.

+ Large Scale Print Design
+ Event Collateral

Lightyear 
Premiere



Luxury packaging design for the international 
media launch of the Series 9. A unique experience 
of packaging was designed to create a high impact 
influencer response campaign. 

+ Art Direction
+ Packaging Design
+ Prototyping & Manufacturing

Braun  
Series 9



Design a three dimensional product sculpture which 
hero’s key photography, that emulates from a wall 
and creates a backdrop for self-generated social 
media content. Designed with Jo Sedley.

+ Print for 3D
+ Exhibition Design

Calvin Klein 
Sculpture



Hackney Carriage fleet taxi-wrapped to mark the 
launch of the Lulu Lemon London flagship store, the 
largest in Europe. This earned campaign raised the 
profile of the brand by triggering ambient engagement.

+ Print Design
+ Vehicle Wrapping

Lulu Lemon  
London Flagship Launch



Nationwide Harvey Nichols window and product 
display, for the launch of the J.W.Anderson x Diet Coke 
limited edition bottle. 

+ Print Design 
+ Event Collateral

Diet Coke x J.W.Anderson
Harvey Nichols Activation



Part of a two phase campaign for Samsung’s exposure in the 
UK in the lead up to the 2012 Olympics - including the launch 
of the ‘Hope Relay’ App and their sponsorship of the Olympic 
torch relay. This project was done in collaboration with 
Stuart Nunn & Inca Productions.

+ Event Collateral 
+ Large Format Print Design
+ ECRM Campaign

Samsung 
Olympic Torch Relay



Elegant French Lebanese restaurant in Mayfair.  
The brand was designed to reflect both cultures, by 
embedding Arabic textures, colours and imagery  
alongside a clean and modern European-led brandmark.

+ Brand
+ Identity 
+ Print Design 
+ Interior Design
+ Package Design

Aline  
Brand and Identity



Design coffee-table publications that champion design  
and tactility. This brief included two publications: NB/
Review (travel) and NB/Pulse (fashion and lifestyle).  
Both publications were later redesigned for the first 
application for iPad. See: Nota Bene App for more. 

+ Publication Design
+ Technical Print
+ Image Retouching
+ ECRM Campaign

Nota Bene  
Luxury Travel Publication



The world’s first award dedicated to, and celebrating 
women in Tech. Commissioned by Booking.com, this 
innovative brand aims to dismiss stereotypes and 
represent a modern, professional woman. This annual 
ceremony continues to champion women internationally. 

+ Brand
+ Identity
+ Website
+ Award Statue 
+ Print Design 
+ Digital Campaign for Social
+ Event Design 
+ Event Collateral

Booking.com  
Technology Playmaker Awards



Wayfinding system for the United Nation’s Climate 
conference in Doha, Qatar. Three week project to design 
the wayfinding system and print sinage for the largest 
conference centre in the world. 

+ Wayfinding 
+ Print Design
+ Event Collateral

United Nations
COP18/CMP8



Print and social media campaign with Viola Davis for 
Vaseline, focusing on the power and strength of healing. 
A part of The Vaseline Healing Project. 

+ Print Design 
+ Digital Campaign for Social

Vaseline  
The Healing Project



An exuberant and rich brand designed to spoil and 
pamper select guests. Velvets and beautiful hand made 
paper stocks, calligraphy and foils make up an opulent, 
textured environment.

+ Brand 
+ Identity
+ Print Design
+ Event Collateral

Farfetch  
Thanksgiving



+ App Design
+ Website Design
+ Digital Content Design

Nota Bene  
App and Website

The worlds first luxury travel and fashion/lifestyle App 
for the Apple iPad. The beginning of the smart revolution, 
allowing users to take digital publications to the sun 
lounger. A companion website was also designed  
for those unable to get hold of the device. 



‘Orient Flux’ collaboration with world renowned moving 
image designer Weirdcore for this Beijing exhibition  
during COVID-19. A comprehensive bilingual print project.

+ Brand
+ Identity
+ Wayfinding  
+ Exhibition Design
+ Digital Campaign for Social
+ Large format Print Design 
+ Event Collateral

Weirdcore x SKP 
Orient Flux



Special one-off event branding. Clients often need 
alternatives to religious festivals to help cater for 
their wide demographics. This was the client’s idea  
of a Christmas time treat for it’s special people.

+ Brand 
+ Identity
+ Print Design
+ Technical Print
+ Event Collateral

Farfetch 
Bingo



City wide brand execution for the Qatar Creates design 
biennale including animated invitations, transport, 
exhibition and set design. A comprehensive print campaign 
that encompassed talks, shows and exhibitions. 

+ Bilingual Brand 
+ Wayfinding 
+ Event Collateral 
+ Digital Campaign for Social
+ City-wide Branding
+ Vehicle Wrapping

Qatar Creates  
Festival of Art



Special edition packaging for Coca-Cola Zero Sugar and 
launch event, the packaging was designed for the media 
launch across Europe.

+ Packaging Design
+ Print Design
+ Digital Campaign for Social
+ Event Collateral

Coca-Cola Zero Sugar 
Launch & Packaging



A touring experience designed for the Chivas diffusion brand 
‘The Blend’, focused on an extravagant tasting experience. 
This event was designed to feature a huge brass and glass 
centrepiece which the public purchased tickets for.

+ Art Direction
+ Brand
+ Event Collateral
+ Digital Campaign for Social
+ Website Design

Chivas Regal 
Product Experience



Doha city-wide transport wayfinding system for the United 
Nation climate conference COP18/CMP8, spanning a three 
week period. Also see UN Wayfinding.

+ Wayfinding
+ Print Design

UN COP18/CMP8 
City Wayfinding System
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Aline

VERTI CAL LOGOMARK /T YPE LOCK-UP & SAFE ZONE

PRIMARY TYPEFACE - DID OT  - REGU LAR

HORI ZONTAL T YPE LOCK-UP

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY Z

SECOND ARY TYPEFACE - DID OT - ITALIC & BOLD

abcdefghijklmnopqrstuvwxy z
ABCDEFGHIJKLMNOPQRSTUVWXYZ

SECOND ARY TYPEFACE - DIN  - BOLD CONDENSE D

TERTIA RY TYPEF ACE - DIWAN KUFI  - REGUL AR

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

COLOURWAY

MOOD

PATTERN US E

CROMAR TY
WINTER

OLIV E
SPRING

LEMO N
SUMMER

ORANG E
AUTUMN

ROYAL NA VY
ACCENT TONE

TURQUOIS E
ACCENT TONE

TERESSA GREE N
ACCENT TONE

SKY
ACCENT T ONE

برجتلا اة ملعل ريبكلا

Sti l l  water,  sparkl ing (75cl)  3 .75
Fever  Tree Tonic/Lemonade 2.75
/Ginger  Beer     

57.2 ekoC teiD ,ekoC
Ayran,  heal thy,  thirs t  quencher  3
made from yoghurt
Jel lab,  Date  Syrup with Pine Kernels 3
Freshly Pressed Orange Juice 3.5

5.3 edanomeL tniM
Carrot ,  Ginger,  Apple  4.2
Kale,  Cucumber,  Apple,  Lime,   4 .5
Chia,  Rose Water

Soft
Drinks

& Juices

57.4   seihtoomS
Banana Ginger  /  Very Berry /  Pineapple

Smoothies

Hot
Drinks

Espresso,  Macchiato 2.5
Double Espresso,  Double Macchiato 3
Americano,  Cappuccino,  Lat te ,   3
Flat  White ,  Hot  Chocolate
add extra shot  /  a lmond milk  3 .5

Turkish Coffee with Cardamom 3
Breakfast  Blend,  Earl  Grey,   3
Orange Star  Anise,  Green,  
Chamomile,  Fresh Mint ,  
Pomegranate  White ,  
Cardamom Black
Orange Blossom     2 .5

Beer
& Ale

Whisky,
Bourbon

& Rye

5.4 reeB turieB
5.4 werB esenabeL

57.4 elA elaP 169
5.4 loS

9 sleinaD kcaJ
9 B&J

01 kraM srekaM
9 evreseR drofdooW

01 lebaL kcalB W J
21 sry21 eromlaD
31 sry51 hciddifnelG
41 sry61 nilvugaL
51 sry21 uhsukaH
51 eyR nosduH

Gin 9 yareuqnaT
01 skcirdneH
11 nodnoL tsaE
21 s’dnanidreF

Beefeater  Burrough’s  Reserve 15

Vodka 8 dradnatS naissuR
21 eredevleB
22 dloG aguleB

Rum 8 sry3 bulC anavaH
Sailor  Jerry Spiced Rum 9
Smith and Cross  Jamaican Rum 12

Agave
Based

01 odaruC ohcO
Il legal  Mezcal  Joven 12
Don Jul io  Reposado 13

Apéri t i f     8 irapmaC
     8 lorepA
   5.8 onaciremA ihccoC

Cocchi  Vermouth Di  Torino 8.5
5.8 tennobuD

    5.8 cnalB telliL
5.8 seM e tnuP

Digest i f Amaret to  Disaronno 7    
7 ollednafA
7 retsiemregäJ
8 acnarB tenreF
9 reisiovruoC

01 eniH yb H cangoC
21 35F reyoR siuoL

All  drinks  served in  50mlSweets

59.6 heluobbaT
05.6 hsuottaF

5.5 puoS litneL

Salads
& Soups

Aline
Lunch

Box

1. CHOOSE YOUR BASE 
(al l  served with Fat toush salad)

Vermicel l i  Rice
Hommus     + 1.5

2.  CHOOSE YOUR MAIN

Chiken Shish Taouk 8.25
Marinated Chicken Kebabs   

52.8 babeK feeB
Marinated Beef  Kebabs

  59.6 )v( lefalaF
Ground Chickpeas,  Herbs and Spices     

3 .  TOP IT UP
Tomato,  Pickles ,  Onion pars ley sumac, 

Garl ic  whip,  Tahini  sauce,  Spicy red sauce,  Jalapeño

Lebanese
Pi ta  Wraps

(Gluten free bread
also avai lable)

57.5 amrawahS feeB
Roasted Beef ,  Tomato,  Pickles ,  

Herbs,  Onion,  Tahini  Sauce

6 iwhseM mhaL
Beef Kebabs,  Hommus,

Onion,  Pickles

57.5   kuoaT hsihS
Chicken Kebabs,  Tomato,  

Garl ic  Souce,  Pickles

59.4   )v( lefalaF
Tomato,  Herbs,  Pickled Turnips ,

Tahini  Sauce

57.5  atfaK
Minced Lamb Kebabs,  Hommus,

Herbs,  Onion,  Pickles

57.5   kujuS
Spicy Sausages,  Garl ic  Sauce, 

Herbs and Pickles

59.6 heluo
 hsuotta

5.5 puoS litneL

ad
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57.5   kujuS
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Saraphi House

co l o u r  pa l l e t

t y p og r a p h y

MONTSERRAT:  L IGHT,  REGULAR & BOLD
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The quick brown fox jumps over the lazy dog
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i m a g e r y
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l o g o t y p e
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TPA (Booking.com)

C O LO U R  PA L L E T

T Y P O G R A P H Y

FS  A l b e r t :  T h i n ,  L i g h t ,  Re g u l a r  &  E x t ra  B o l d
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The quick brown fox jumps over the lazy dog
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Sumee

about
A senior technical director for live events;

Sumee Holloway works to support and deliver on 
all types of projects covering brand events to 
B2B, delivering on-the-ground solutions as well 
as pre-production practical development of the 
creative vision. Utilizing a background of 
knowledge, in a variety of technological 
disciplines such as; lighting, electrics, 
audio, audio visual, rigging and technical 
drawing, Sumee works with a wide range of 

suppliers to ensure logistical and technical 
success in implementation of the production.

“Brand testimonial: Lorem 
ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 
Ut wisi enim ad minim veniam, 
quis nostrud exerci tation 
ullamcorper suscipit lobortis 
nisl ut aliquip ex ea”
- Chris Ford, OBO London

“Brand testimonial: Lorem 
ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 
Ut wisi enim ad minim veniam, 
quis nostrud exerci tation 
ullamcorper suscipit lobortis 
nisl ut aliquip ex ea”
- Chris Ford, OBO London

/brands 
/fashion
/corporate 
/live
/create

brands fashion

/about
/work

/services 
/contact

/play

contact
+44 (0)7734 935119
sumeeholloway@gmail.com
www.sumeeholloway.com
@sumeeholloway

hello.
+44 (0)7734 935119
sumeeholloway@gmail.com
www.sumeeholloway.com

Sumee Holloway
Senior Production Manager

...

sumee puts ducks in
a row, can you?

...but make sure they’re the right ducks!



The Lodge Rio



Jo Sedley



Rockster



Ducky



i & you



Link West



Olivia Altaras



Appendix



The London Student Lanzar



Japan Matsuri Katch Up



A Fashionable Sport

Motif

UDOU



+44 (0)7973 938 301
nathanclutterbuck@gmail.com
www.nathanclutterbuck.com


