Contact:

+44 (0)7973 938 301
42 Credon Road, London E13 9BJ

nathanclutterbuck@gmail.com
www.nathanclutterbuck.com

Nathan
Clutterbuck

Education:

Ravensbourne
BA(Hons) Graphic Design
2004 - 2007

Suffolk College
ND Media Studies
2001 - 2003

Summerhill School
GCSE
1989 - 2001

Employment:

Buttercluck
Founder
2010 - On going

Inca Productions
Head of Creative
January 2020 - August 2020

Ketchum Publicity
Head of Design
April 2016 - October 2018

Lexis Communications
Senior Designer
March 2014 - March 2016

Nota Bene Publishing
Senior Designer

September 2008 - November 2010

Motif Magazine
Creative Director
October 2009 - October 2011

Dazed and Confused
Design Assistant
July 2006 - August 2006

Key Skills:

- Graphic Design

- Art Direction

- Brand Ideation and Design

- Identity Design & Development

- Brand Strategy & Consultancy

- Campaign Concept

- Design for Digital/Social

- ECRM

- Web Design (UI/UX)

- Print & Publication Design

- Moving Image Direction/Storyboarding

- Moving Image Editing

- Animation Direction/Storyboarding

- Experiential & Large Format Print Design
- Wayfinding & Exhibition Design

- Composition/Soundscape/Music Design
- Copy/Script/Narrative Writing

- Audio Design for Radio

- Audio Editing

- Event Production/Design

Software Skills:

- Adobe lllustrator (advanced)

- Adobe InDesign (advanced)

- Adobe Photoshop (advanced)
- Premier Pro (basic)

- After Affects (basic)

- MS Office (advanced)

- CMS (Wordpress/Pimcore)

Additional Skills:

- Showcalling
- Backstage Management
- Full Driving Licence

Key Brand Experience:

Adidas

Cartier

Michael Kors

Marc Jacobs
Calvin Klein
Chopard

British Fashion Council
H&M

Marks & Spencer
Office

Moét & Chandon
Tiffany & Co.
Hennessy

Diageo

Chivas

Samsung

Philips

Braun

Huawei

Disney

The Coca-Cola Company
The United Nations
Booking.com
Master Card
Method

Ecover

Unilever

Procter & Gamble
Johnson & Johnson
Pfizer



Ancoris
Brand and ldentity

+ Creative Direction

+ Brand

+ ldentity

+ Digital Campaign for Social
+ Internal Comms

Re-brand the business to reflect the modern nature
of their ‘Anchor’ based name. The ‘a’ monogram has
been carved to create an anchor symbol, without this
Cloud access company being seen as nautical.
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Huawei
Social Media Campaign

+ Art Direction

+ Shoot Production

+ Digital Campaign for Social
+ Moving Image

Global social media campaign for the launch of the
Mate 5G, Watch GT and Freebuds. The brief was to
deliver a fresh, energising, themed flat-lay series and
moving image campaign.




Burberry
Goodtime Hotel Activation

+ Print Design :
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Turn The Goodtime Hotel into an immersive Miami
poolside experience. Pharrell opened his doors to . i
Burberry. The brief, create an exuberant poolside 1 [y T '
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experience branded with Burberry campaign colours.




The Brompton Deli
Brand and Identity

+ Art Direction

+ Brand

+ ldentity

+ Digital Campaign for Social
+ Print Design
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Create a classic brand with a modern twist. The ‘bd’
monogram creates depth and texture and modern
bright colours give products and campaigns a
modern twist delivering stand-out impact.



Shine
Brand and ldentity

+ Art Direction

+ Brand

+ ldentity

+ Digital Campaign for Social
+ Web Design

Brand re-focus for Shine, which needed reinvigorating as
a modern, dynamic brand that contained a multi-angle
approach. The central pillars of this brand are to inspire
and perceive potential from multiple perspectives.




Strange World
Premiere

+ Large Scale Print Design
+ Event Collateral

A huge suite of print collateral designed and delivered
under the careful guide of Disney and event company
OBO. This project was undertaken in collaboration
with Stuart Nunn and OBO London.




Cloudreach
Brand and Identity Refocus

+ Art Direction

+ Brand

+ ldentity

+ Digital Campaign for Social
+ Print Design

+ Internal Comms

+ Exhibition Design

Complete brand modernisation, refined to a minimalist,
professional tech brand both employees and investors
can be proud of. The whole architecture of the brand
was re-developed to surprise and engage users.




Jasper Conran
Showscape

+ Print Design
+ Event Collateral
+ Event Design Consulting
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Create a classical backdrop for the show made up
from sketches and doodles from the designers partner.
The challenge here was to allow the clothes to speak,
without being saturated by the set design.




Bottega Veneta
Guerrilla Campaign

+ Campaign Concept
+ Graphic Design

Curiosity campaign designed to drive people to an online
resource/alternative to social media. Driven by ordinary
interactions, consumers are prompted to photograph
‘curiosities’, and in doing so trigger QR codes hidden within
designed textures and shapes leading them to the site.




Polly Gibbons
As It Is & Man of Moderation

+ Art Direction

+ Styling

+ Image Retouching

+ Digital Campaign for Social
+ Print Design

+ Campaign Photography

Redefine the expectations of the Jazz industry with a
stripped back aesthetic which reflected both the music and
artist in an honest and non-conformist way.

As It Is, Album cover - Man of Moderation, Single cover.




Cartier
Entertainment App

+ App Design
+ Event Collateral

Create an in-car experience for guests to enjoy in
their private car during the journey to an opulent
event in the Painted Hall at the Royal Greenwich

Maritime Collage, of which the App is based upon.

LOADING

PLEASE WAIT

MAGMNITUDE ENTERTAINMENT CENTRE

¥OUR AUDIO CHOICES

Bringing you the best of British podcast, get you in the mood party tunes
and some more refined classical audio as selected by your Cartier team.

A VERY BRITISH MARK RONSON CARTIER
PODCAST SOUNDLIST CLASSICS

ROYAL NORTICAL CINEMATIC
COLLAGE BRITIAM




Diviners

The Golden Hour divinersdistillery L BN ---

70 posts 2,269 followers 85 following

DIVINERS

DisTILLERY

Diviners Distillery

Diviners is a Small Gin Distillery in Brisbane, Australia. 18+ Only
This is our only account.

#texperiencethedivine

+ Art Direction

+ Graphic Design

+ Shoot Production

+ Image Retouching

+ Digital Campaign for Social
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Close your and think about
that boy. T e how he makes
you feel. Let your mind trace
over his tired shoulders.

DIVINERS
OUTLIE

cOoLD D )
SMALL BAT

u are here.

it all glows different,

Allow your thoughts to linger on For an t go of the reins you've
that beautiful smile. Take a deep & | wrapped ightly around your
breath and try to put those dark heart. | know you are scared.
thoughts aside. Who could blame you?

. . . . L. i hurric d inside
Campaign photography for Vogue Australia, including :.::,:s:u:r;\;: ::: s i:.'a,,m“ i
digital roll-out across social media and ECRM. A multi- walking into the storm.

post campaign around poetry. Photography: Lisa Brown,

X A . Lang Leav
in collaboration with Thunderclap.




lllustrated Animation

Farfetch
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adidas
Superstar London

+ Event Collateral
+ Digital Campaign for Social
+ Print Design
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Comprehensive retro print project; the event was
designed to encapsulate the original era of the Superstar,
enveloping 70’s design in modern colours and materials.
Design in collaboration with Broadwick Agency - London.




Lightyear
Premiere

+ Large Scale Print Design
+ Event Collateral

A demanding print brief with tight turn around time and
complicate stakeholder involvement. This comprehensive
curation of brand assets was delivered by OBO London. This
project was undertaken in collaboration with Stuart Nunn.




Braun
Series 9

+ Art Direction
+ Packaging Design
+ Prototyping & Manufacturing

Luxury packaging design for the international
media launch of the Series 9. A unique experience
of packaging was designed to create a high impact
influencer response campaign.

BRAUN

Designed for what matlers

Series 9
Reset your grooming game

One button |

9280cc

Typa 5781
www.braun.com

for a flawless shave

Dersigned for whet matiers




Calvin Klein
Sculpture

+ Print for 3D
+ Exhibition Design

Design a three dimensional product sculpture which
hero’s key photography, that emulates from a wall
and creates a backdrop for self-generated social
media content. Designed with Jo Sedley.
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Lulu Lemon
London Flagship Launch
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+ Print Design
+ Vehicle Wrapping
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Hackney Carriage fleet taxi-wrapped to mark the
launch of the Lulu Lemon London flagship store, the
largest in Europe. This earned campaign raised the
profile of the brand by triggering ambient engagement.




Diet Coke x J.W.Anderson
Harvey Nichols Activation

+ Print Design
+ Event Collateral

Nationwide Harvey Nichols window and product
display, for the launch of the J.W.Anderson x Diet Coke
limited edition bottle.




Samsung
Olympic Torch Relay

+ Event Collateral
+ Large Format Print Design
+ ECRM Campaign

Part of a two phase campaign for Samsung’s exposure in the
UK in the lead up to the 2012 Olympics - including the launch
of the ‘Hope Relay’ App and their sponsorship of the Olympic
torch relay. This project was done in collaboration with
Stuart Nunn & Inca Productions.
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Aline
Brand and ldentity

T T \LINE

+ Brand

+ ldentity

+ Print Design

+ Interior Design
+ Package Design

To Whoamn It May Concern,

Dirinks

HOT MEZZE MATS SWEET

Lunch & Dinner

A SRR Tarck Farah A
ALINE \LINE

{ Libason '
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Painks

Your gth luneh is on us...

\

Elegant French Lebanese restaurant in Mayfair.

The brand was designed to reflect both cultures, by
embedding Arabic textures, colours and imagery
alongside a clean and modern European-led brandmark.




Nota Bene
Luxury Travel Publication

+ Publication Design
+ Technical Print

+ Image Retouching
+ ECRM Campaign

Design coffee-table publications that champion design
and tactility. This brief included two publications: NB/
Review (travel) and NB/Pulse (fashion and lifestyle).
Both publications were later redesigned for the first
application for iPad. See: Nota Bene App for more.
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Booking.com
Technology Playmaker Awards

+ Brand

+ ldentity

+ Website

+ Award Statue

+ Print Design

+ Digital Campaign for Social
+ Event Design

+ Event Collateral

Technology v Playmaie
Playmaker g

e Booking com
Awards *

You are cordially invited to the ingugural

Booking.com _ Booking.com Technology Playmaker Awards

Join us at the Awards Gala Dinner in London to celebrate with
some of the most ingpiring women on the European technology scene.

The Sackier Hall of the Museum of London
Thursday, 8th March 2018 at 18:45pm

RSVP: contact@techplaymakerawards.com
The Museurn of London techplaymakerawards.com

Thursday, March 8th 2018
‘ Booking. <o

Role Model of the Year
Mﬂlﬂ an kmmu TR OF WP
! wiho is acting as o mie model in a technology
Congratulations to fOT' being 1 ward, Booking.com honours an organisation that y Sk g‘m::wgmmm:u:\:
L : made significant strides and progress towards achieving : Ay R i technalogy leaders,
— ———— recogr“sed as Em ployer of the Year ty in technology. In our v ntuit has accomplished o~ i i

ing workplace equality and inclusion Integral to its

inthe ina ugu ral Bookin g.com ! ay it does business, It demonstrates a commitment
Technol Dgy Plu}"mﬂker AWQrdS 201 8 opening the door for women to pursue careers

d advance to leadership roles. It also appears
pursuit and ambition for even greater diversity.

we strongly believe it is the duty of businesses
J e of the gender gap and act to address gender
* workplace, particularly within the technology sector

[ m—

www.techplaymakerawards.com T BookingAc.:_;-----

The world’s first award dedicated to, and celebrating
women in Tech. Commissioned by Booking.com, this
innovative brand aims to dismiss stereotypes and
represent a modern, professional woman. This annual
ceremony continues to champion women internationally.




United Nations
COP18/CMPS8

+ Wayfinding
+ Print Design
+ Event Collateral

DORA 2002
coPia-CMP8

Count me in.

Wayfinding system for the United Nation’s Climate
conference in Doha, Qatar. Three week project to design
the wayfinding system and print sinage for the largest
conference centre in the world.
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Vaseline
The Healing Project

10:03 176%m) 23

+ Print Design

+ Digital Campaign for Social facebOOI( Q o _ ¥ |
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\ @ 9 October 2016 - €

The Healing Projects is helping thousands of women around the
| world. Heal whilst you heal. www.vaseline.us/healingproject
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Heal your dry skin, help others in need

Intensive care
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Forevery unit o Vaseline®

-y Vaseline
Print and social media campaign with Viola Davis for @ 9 October 2016 - €
Vaseline, focusing on the power and strength of healing. e =
A part of The Vaseline Healing Project.
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Farfetch
Thanksgiving

+ Brand

+ ldentity

+ Print Design

+ Event Collateral

An exuberant and rich brand designed to spoil and
pamper select guests. Velvets and beautiful hand made
paper stocks, calligraphy and foils make up an opulent,
textured environment.




Nota Bene
App and Website

9:41 AM

News » Journeying » Bahia Retail Hair

. Marcos Proenca
N i s MG Hair
¥ Ny Renata de Abreu
A ™ Studio W Hairdresser
A1 | .. 5 I

+ App Design
+ Website Design
+ Digital Content Design

ke . v W —

News » Corsica's Finest Contents N
-‘/‘r‘“,“.@’?* 7 ’,./

CORSK:A!S FlNEST ot s W . MG HAIR - RUA ESTADOS UNIDOS, 1862

Our favourite Paulo beauty salon is, without shadow of a doubt MG
- Pt Hair Design. An extravagant space, laid out over three floors, with internal
, Domaine du - e - i - ; T s R e e ) " X £ Py
LRl ; ! S el 4 ! J = ESem—na R gardens and simplistic white decor. A team of 14 tering to your every
. I : e f | - whim — from valet parking in the underground garage, to the most advanced
hair treatments, semi permanent blow dri ani dicures etc.)
: Y _ Three large glass make-up studios empl fthe ¢ top make-up artists
All Joumeying  Hotels offer U ning, 4 O | . % ; \ and a salon where it is not unusual to see two stylists working on one client’s
r. ar | . - ¥ ! : L

g 7/ .I\I'I 8
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the for of six months , ious- hunters are i - - : 2 e T . . 9:41 AM -

Ratail News » Fashion » Chanel Couture Contents

TREND REPORT

Once in a while, a
designer presents the
ultimate haute couture
_ . collection, a unique
SHOPPING o > fashion moment that will

, ! \ <3 forever remain embedded

SUMMEr, 50 8a

For more information confact our bespoke team

9:41 AM '
— this spring’s couture
Reta Fine Dining ‘Contents in Paris, we P

two such luminaries:
Assaggi )

‘C’' (formally Caprice)
China Tang
The Greenhouse
WINE + DINE

Le Gavroche

Hakkasan

dam i

NOTA - ﬁ%ﬂ‘/‘ﬂﬂ ] The Ledbury

BENE Mews Listings Dol
Nobu Berkeley
La Petite Maison o ne is azilian with a mo«
Pumpkin cream soup with prawns is at. personal favourit
Potrus peixe tropical, grilled fish in a refreshing orange sauce served bananas
Zootln ream and lemon ligue
i ust delightful.

Tinello z 2

Viajante i . s e 4 w0l \ Iil .
The worlds first luxury travel and fashion/lifestyle App e — e Ot i pi-tal
for the Apple iPad. The beginning of the smart revolution, rBJ S -

allowing users to take digital publications to the sun
lounger. A companion website was also designed
for those unable to get hold of the device.




Weirdcore x SKP
Orient Flux

+ Brand

+ Identity

+ Wayfinding

+ Exhibition Design

+ Digital Campaign for Social
+ Large format Print Design
+ Event Collateral

‘Orient Flux’ collaboration with world renowned moving
image designer Weirdcore for this Beijing exhibition
during COVID-19. A comprehensive bilingual print project.
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19:00 - 20:00
Party

The Farfetch House Band
Intermission

22:00 - 23:00

20:30 - 21:30
- Round 02 with your host John Sizzle

RUNNING ORDER
FARF

Farfetch Bingo - Round 01 with your hast John Sizzle
-
-

Farfetch Bingo

ready,
time to play FARFETCH BINGO!
house.

Dabbers at the

To win a prize at FARFETCH BINGO

A full house is when all numbers In

one grid are called and marked off.
When you get a full house shout

you need to get a full
“FARFETCH BINGO!" and you will win a prize!

numbsers. Listen carefully and use your dabber
to highlight the numbers as they ars called.

Our haost for the evening, John Sizzle, will call out

FARFETCH
YOUR GAMES
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Special one-off event branding. Clients often need
alternatives to religious festivals to help cater for
their wide demographics. This was the client’s idea
of a Christmas time treat for it’s special people.

+ Print Design
+ Technical Print
+ Event Collateral

+ Brand
+ ldentity




Qatar Creates
Festival of Art

+ Bilingual Brand

+ Wayfinding

+ Event Collateral

+ Digital Campaign for Social
+ City-wide Branding

+ Vehicle Wrapping

Naomi

Campbell ‘\
+
Virgil §
Abloh gy

Thursday 4 November 2021
Bpm Fire Station, Doha

City wide brand execution for the Qatar Creates design
biennale including animated invitations, transport,
exhibition and set design. A comprehensive print campaign
that encompassed talks, shows and exhibitions.

Dress code: Cocktail/Evening wear
RSVP: gatarcreates@qm.org.qa




Coca-Cola Zero Sugar
Launch & Packaging

+ Packaging Design

+ Print Design

+ Digital Campaign for Social
+ Event Collateral

NEW IMPROVED TASTE

Special edition packaging for Coca-Cola Zero Sugar and
launch event, the packaging was designed for the media
launch across Europe.




Chivas Regal
Product Experience

+ Art Direction

+ Brand

+ Event Collateral

+ Digital Campaign for Social
+ Website Design

THE BLEND

TICKETS

EEE Ié B—I—l Qé | @ CHIVAS THE STORY BLENDED PEOPLE INTERVIEW RECIPES CALENDAR REGISTER

RECIPE INTERVIEW I

A touring experience designed for the Chivas diffusion brand
‘The Blend’, focused on an extravagant tasting experience.
This event was designed to feature a huge brass and glass
centrepiece which the public purchased tickets for.




UN COP18/CMPS8 A R
City Wayfinding System ;

DOHA 2012

UN CLIMATE CHANGE CONFERENCE

COP18-CMP8 Welcome to 12 days that

could have an everlasting effect.

Al Jasra
Boutique Hot

to the Sheraton Doha Resort & Conr

+ Wayfinding ibition
+ Print Design 2023: };glé)::t)
e
Hop on Hop off

Doha Exhibition
The Pearl Katara® Centre (DEC) B Souq Wadgif
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Doha Resort Hotel Doha
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10am=6pm
19th - 25 November

18:00 = 20:00

2000 — 220

From the 18th - 23rd of November areas
surrounding the Sheraton Hotel will be
particularly busy for the Processional
meetings of the UN Climate Changa
Conferance 2012,

During this time it is advisable to avoid the
area because of the high volume of traffic.

More information about COPIA/CMPE will
be publicised in the lead up to the cpening
caramony. For more Informarinn please visit
the website: www.COP18.gov.qa or call us
direct on: ORAO0 432 4342

DOHA 2012

UN CLIMATE CHANGE CONFERENCE

COPI1S€EMPS

Count me in.
www.copl8.qa

Doha city-wide transport wayfinding system for the United
Nation climate conference COP18/CMP8, spanning a three
week period. Also see UN Wayfinding.
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Your unique
selling point
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Trusted Cloudability® >

DNCOTrIS

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam
nonummy nibh euismod

Ideation Trust Diversity
Lorem ipsum dolor sit amet, Loremip. “at, Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, conngit consectetuer adipiscing elit,
= sed diam nonummy nibh ser” f sed diam nonummy nibh
An C 0 rl S euismod tincidunt ut laoreet " euismod tincidunt ut lacreet
dolore magna aliquam. Olore magna anguain. oloTe magna anquain. dolore magna aliguam.
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Shine

create real change

create real change

Jules Fernondes

Founder, CEQ

create real change
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Eat inSeason

1. Find out what's in season:

Use vour favorite secarch

fresh and in scason.

@nsa_kKawamoto

2. Grow your own:

If you have space try growing

your own vegetables. lhh can

be so rewar dm and then you
can’t not cat t.»(,.ab(_ma.ll}-'!

a'nsa_kawamolo

;‘t

@risa_kawamoto

4. Try a ‘pick your own':

Find some [armers that let

you pick your own vegetables
and fruit. Strawberrics arc a
grcat example. If you have kids
this can be a great Summer or
Autumn ac.u\ ity and get you
and them in touch wi ith where
[ood actually comes [rom!

prisa kawamoto




Aline

Soft Still water, sparkling (75cl) 3.7
Drinks Fever Tree Tonic/Lemonade

A & Juices /Ginger Beer

Ayran, healthy, thirst quencher 3
N made from yoghurt
of Lebanon Jellab, Date Syrup with Pine Kernels 3
Freshly Pressed Orange Juice 35
Mint Lemonade 3.5 Aqeyo Homey-
Carrot, Ginger, Apple 4.2 ¢ L o
Kale, Cucumber, Apple, Lime, 4.5
Chia, Rose Water
Smoothies Smoothies 4.75
Banana Ginger / Very Berry / Pincapple
Hot Espresso, Macchiato 2.5
Drinks Double Espresso, Double Macchiato 3
Americano, Cappuccino, Latte, 3
Flat White, Hot Chocolate ity
add extra shot | almond milk 3.5
Turkish Coffee with Cardamom 3
Breakfast Blend, Earl Grey, 3
Orange Star Anise, Green,
Chamomile, Fresh Mint,
Pomegranate White,
Cardamom Black PRIMARY TYPEFACE -DIDOT - REGULAR.
a S S 2 9 .
@mnge Heeem = abedeflghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY 7
Beer Beirut Beer 4.5 SECOND ARY TYPEFAGE -DIDOT - TALIC 8010
& Ale Lebanese Brew 45 R
61 Pale Ale 4.75 abedefghiklmnopgrsiuowxy — z
Sol 4.5 ABCDEFGHIJKLMNOPQRSTUVWXYZ
Whisky, Jack Daniels 9 abcdefghijkimnopgrstuvwxyz
Bourbon e 2 ABCDEFGHIJKLMNOPQRSTUVWXYZ
& Ryc Makers Mark 10
Woodford Reserve 9 TERTIA RY TYPEF ACE - DIWAN KUFI -REGUL AR
J W Black Label 10 o
= Dalmore 12yrs 12 IJ"’ZJ"‘ il "]5‘])‘ I"];"""‘)
Glenfiddich 15yrs 13
Laguvlin 16yrs 14 -
Hakushu 12yrs 15 b W
Hudson Rye 15 L W oo
ALINE
Gin Tanqueray 9 £ 1
Hendricks 10 )
East London 11 of Lebanon
Ferdinand’s 12
Beefeater Burrough’s Reserve 15
0 Z €6a720]l Vodka Russian Standard
i ¢ Belvedere 1
Beluga Gold 22
Rum e analClublBvas S VERTICAL LoGowARK /TP LoGK U 8 SAFEZONE o zoNTaLT1PE Lok
Sailor Jerry Spiced Rum 9
Smith and Cross Jamaican Rum 12
Agave Ocho Curado 10 \ ALINE
Based Illegal Mezcal Joven 12 \| \E / 4 ,\ 4
S 3 ‘4
Don Julio Reposado 13 4 JP—
Apéritif Campari 3
Aperol 8
Cocchi Americano 8.5
Cocchi Vermouth Di Torino 8.5
Dubonnet 8.5 ——
Lillet Blanc 8.5
Punt e Mes 8.5
Digestif Amaretto Disaronno 7
Afandello 7
Jigermeister 7
Fernet Branca 8
Courvoisier 9
Cognac H by Hine 10
Louis Royer F53 12

All drinks served in SOml




Saraphi House

80 5167 64 9153 47 43 2370 8113 573679 24

The quick brown fox jumps over the lazy dog
1234567890!@E$%n8&*()<>2:"

WELLNESS

CULTURE




The quick brown fox jumps over the lazy dog
12345678901@£S % A&"()<>7:"

abedef abcdef abcdefg
hijkimnop ~ hijkimnop ~ hijkimnop
qgrstuvwxyz  qrstuvwxyz  qrstuvwxyz

Technology
Playmaker
Awards

Booking.com

Winner/

TPA (Booking.com)




Sumee

hello.

Sumee Holloway

+44 (0)7734 935119
sumeeholloway@gmail.com
www . sumeeholloway.com

"o Al

/contact
/play

+44 (0)7734 935119
sumeeholloway@gmail.co
www.sumeeholloway.com
@sumeeholloway
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VENUE

The Lodge is @ premium event and hospitality

establishment set in Rio's historic hill-top area
— of Santa Teresa for the Rio Olympics 2016,

Conceived exclusively for the Games by
specialist event producers Nige Peters, NP+Co
and John Beach; the Lodge’s tastefully furnished
and exquisitely serviced and catered 'club’ rooms,
terraces, pool area and gardens offer numerous
event format and experience options to the
corperate and private markets.

Richly imbued with Cariocan (original Rio) culture

The Lodge presents discerning clients with a
T H E L 0 D G E R I 0 highly credible and fully-opporational members

club style venue.

The versatile design, furnishing, layout and
branding possibilities readily facilitate client
customisation and ownership.The entire hotel
is available exclusively for guest numbers of up
to 600 or for smaller groups by area.

The Lodge Rio




Jo Sedley
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To Whom It May Concern,
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Link West

LINK WEST
315 High Road,
Chiswick W4 &HH

v imkevest.
infoEfinkwest.com

To Whom It May Concern,
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LINK WEST

315 High Road,
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Olivia Altaras
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To Whom It May Concern,

Address line one
Address line two
City

Postcode

wwwoliviaaltaras com
info@olviaaitaras.com

&4 [D)TTEE 081724

Address line ane
Address line two
City

Postcode

wawvw oliviaaltarascom
infof@oliviaaltaras.com

4 (QIF738 081724

Olivia Altaras
Creative

Infoi@oliviaaltaras com
+44 (0)7738 DBIT24

enn

cH

www.oliviaaltaras.com

‘Commarcial work

The Drowned Man

The Drowned Man

The Drowned Man was a collaboration project between Olivia and the
punch drunk creative team. The brief was to create a unique envirenment
to stage the most recent production within a 30000sqft warehousa in
Paddington. London Scenes for the play included ice-scapes. dressing
rooms and a forrest

The solutions was & combination of materials including Iving props.
antigques and water features. Inspirathon was taking from previous
Punch Drunk preduction designs as well as heritage influences such
as the onginal Alice in Wonderland

A5 8 result. the show succeeded in iUs longet running production of
owver 7 years, sell out performances on each night and a net profit
fior the compary of over Elm
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LONDON
STUDENT

The London Student Lanzar
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A Fashionable Sport




+44 (0)7973 938 301
nathanclutterbuck@gmail.com
www.nathanclutterbuck.com



